GKReport worme &3

LS
BLTHA L
Feature:

Tourism and Design

GK70

GK Design Group
70th Anniversary

GK Design Group



GKFY¥A v 7L —FAIW 7084

GKF YA > 7V — 71X 20224 1T HIZRAIL 70 F4ER DX £ LTz, Thd O & X ITAR
RIEFHOENZHZEOHEME . LDEVEHHPL EIFET,

19524, HBABERZIZ U & T2 R OHEEMRFEOFE AR, [2hn
LIZTZEEPbBIA VLA NI TATYAL Y EIEBX, ZOER~OHFERL 2
TN R BB 4% D 44 % 5 L 72 T Group of Koike ] T2 b H IGK1 & 7V — T4/ & LT
TEDPLITELOBERITMSEY £ LT,

ZO70F M, FHA RV ESBEIIARE B L TEE Lk, HMBRBREIIE
LD, BERFO IS S SERBEIZ. RoMAEBEL L, B
BRI ORBER IR RD BN TWET, GKF I A > 7V — T35 0 1 #kiE
LAHR2BBEEME LT, Zhpb b TV A v 2B L Tl RSO R EBRL T
EFNDET,

GKFHA v 7N —F1F, 202211 A5 0 14EMZT70 AR LT, #x
BRI ATENY £F, &5 FRRDHROGKICTHIfFNEVWET L5,
EALLSBHVEL LT ET,

GK Design Group Celebrating 70th Anniversary

GK Design Group celebrated its 70th anniversary in November 2022 . We are grateful
to all concerned for their patronage and support extended to our continued activities.

In 1952, Kenji Ekuan and several other students at the Tokyo University of the Arts
advocated “industrial design in place of craftwork as a future design direction.” Profes-
sor Iwataro Koike appreciated the idea, and his name was taken to form “Group of
Koike,” hence GK Group. Here, the history of GK Group was initiated.

The environment surrounding design underwent changes in the seven decades. With
diverse challenges caused by global environmental issues and the rapid digitization pro-
cess, comprehensive and substantial responses are required beyond the conventional
problem-solving frameworks. As an organic creative body, the GK Design Group mobi-
lizes all affiliated design firms to pursue a new phase of society through design.

The GK Design Group designates one year starting from November 2022 as the
“70th anniversary period” to carry out various activities. We look forward to your ex-
pectations of GK in the coming age.

GK

GK Design Group
70th Anniversary

2 GKReport No.43




GKReport .z

RS

BT A L

Feature:

Tourism and Design

4 b R e 4 Design to See the Light
H H— Kazuo Tanaka
¥4 Feature
6 R - i - W EHS TV A v 6 Design to Connect Experience, Scenery and Sentiment
JE L ITRA R [ ST AN B Y o o R Keramashoto National Park Signage
ThREE A Sumito Kohno
13 HUIgERET ZHEE TV A 13 Vehicle Design Symbolizing the Local Scenery
BULEERO 2 & AUl - b — M —H 73 1 v~ Unified Vehicle Design for HIEL Eizan Electric Railway Co., Ltd.,
AR AR N and Mt. Hiei+Lake Biwa Tourist Route
Subaru Suzuki
20 EMITEOHLWMAEMAIE L e —h VT O hE2ER 20 Creating New Values to Traditional Crafts and Developing
ERBREE REHBR (BT r0Y) Attractiveness in a Locality
Wik # Dogo Onsen Annex Asuka-no-Yu
Kyo Shimizu
26 Topics 26 Topics
28 Project News 28 Project News
31 Column 8B 3ibfk 31

FH

ARG B RAHRE S AR Y A VR BRIGE e ER
Cover Photo: Keramashoto National Park Signage photo by JINGU Ooki

Column Dougu - Culture Crossroad

Isao Tezuka



BB THA

GKF ¥ 1 > Rk BB E
H— i z2n» 298

Design to See the Light
Kazuo Tanaka
President / CEO, GK Design Group

As it is widely known, Kanko (#{J) in Japanese used for sightseeing
or tourism, may mean to see the light or brightness. It is said that
the word originates in a phrase in the ancient Chinese book I Ching
(The Book of Changes). It reads: Visiting various places to look at
the light sides of the country will help the king to make the nation
prosper. It implies a learning experience which is different from
contemporary tourism for leisure.

The definition of Kanko by the Tourism Policy Council of the
Ministry of Land, Infrastructure, Transport and Tourism, in 1995 is
“Various activities for interacting with others, learning or playing
carried out away from one’s daily living sphere during one’s leisure
time.” Activities in one’s leisure time imply that it is not necessary
in one’s daily life. When the COVID-19 pandemic began in 2020,
we were told to refrain from going out of home for non-essential
and not urgent purposes. But after the lingering pandemic, we have
come to realize that we live for the value of unnecessary and non-es-
sential activities. The pandemic made us realize how boring life is
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without traveling, encountering and moving experiences. Kanko
means a valuable experience in life to see the light sides of the coun-
try. Further, according to the Japan Tourism Adviser Certification
Council, Kanko covers things and services in general relating to
tourism, including tourist activities and tourist facilities. It distin-
guishes tourism from simple traveling meaning a spatial or physical
movement of humans. In other words, traveling without activities
to view the light of the country cannot mean a sightseeing tour. It
may be right to consider tourism as an experiential activity covering
things and services targeting the light of a country.

Tourism is an indispensable activity for our life. What then should
be made to design tourism? The light of a country usually means
the existing natural features and history. What can we do to see the
already existing light? It may not be necessary to design to see the
really excellent light of a country.

However, a process is involved for traveling, which is an essential
part of tourism. Leaving one’s ordinary life, interacting with the
target light and returning to ordinary life. I find the need for design
for tourism in this process. There is a process of traveling to go to a
park nearby to take a walk, or to visit a world heritage site overseas.
In this process, we think of the target light, face the light, and return
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home with the sentiment of light. The creativity of tourism design is
required for this process. For designing tourism, we must first know
the light of a target place. Then, we must create a story to see the
splendid light. As the light itself is the main theme, we should not
create anything to obscure the light.

Unfortunately, I find unsophisticated or unagreeable tourism de-
signs. I entertain somehow a cheapish impression from the term
“tourist souvenirs.” Aggressive salesmanship can be felt from these
souvenirs different from their real nature. It is not limited to souve-
nir products. We often observe that shops selling souvenirs spoil the
scenic landscapes. When we visit a beautiful lake, we see a number
of swan-shaped paddle boats are floating like an amusement park.
At such a sight, I feel like going back home immediately.

Why such things happened? When I hear “tourist sites,” crowded
places, and vulgar scenes come to my mind. Tourist sites in true
meaning are not amazing parks. In such tourist sites, designs for a
high-quality process to enjoy the light seem to be lacking. For tour-
ism design, the main focus should be the light of the tourist site,
around which its temporal and spatial contexts should be constructed.
Without impeding the light, an experiential design must be created to
enhance visitors’ expectations and moving feelings to see the light. A
tourism design can be a catalyst to create a moving impression.
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Designers engaged in tourism create stories to help visitors experi-
ence to see the light, understand its real nature, and feel the light
personally. While considering harmony as the base, ingenious devic-
es to occasionally offer surprise and excitement are required. Before
anything, we should not forget about “being high quality” in design.
Tourist experience away from daily life will only be an enriched one
when people are enveloped by a high-quality setting.

Kazuo Tanaka
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Feature: Tourism and Design
Design to Connect Experience,
Scenery and Sentiment
Keramashoto National Park Signage

Sumito Kohno

A fifty-minute sail in board a high-speed
craft westward from mainland Okinawa
brings us to the Keramashoto sea area, the
transparency of which is world famous and
loved by divers. The Keramashoto compris-
es five inhabited and 31 uninhabited islands,
each of which has dynamic landscapes with
white beaches made of broken coral pieces,
green forests, and sheer cliffs. Precious
living things in the sea and on the lands and
people are living together to keep the world
of Kerama Blue.

The Keramashoto was designated as a na-
tional park in 2014. The Ministry of the En-
vironment, the responsible office, initiat the
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Port and village on Zamami Island, one of Kerama Islands. Kerama Blue, rich greenery and people’s lives

are coexisting.
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project to “Fully Enjoy National Parks,” and tion was limited, other than that on marine whole area before visiting the island. The
chose the area for a pilot project site. The activities, and facilities to accept visitors second one is a guide sign placed on the
purposes of the project are to promote tour-  were not well organized. island to support visitors to move from a
ism and to activate the local economy to The sign system intends to help visitors starting point to a destination in a linear pat-
help create a cycle to reinvest in conserva-  go smoothly around on the island, develop tern. The third one is a video content at a
tion of the natural environment. GK Sekkei interest in the charming points of Kerama tourist spot to encourage visitors to experi-
has taken part in the project since 2019 to and lead them to enjoy experiences through ence the environment around the spot deeply.
promote tourism by designing the sign the five senses. In order to build an informa-  The surface, linear and point information is
system to go around islands and developing tion environment to suit the island and inter-  given through different media but design is
touristic spots. We worked together with ests of visitors, we conducted hearings and unified to offer coherent information.
local people to conduct research surveys, pre-  field surveys together with local people. As We were responsible for giving design di-
pare the basic and detail design, and super-  a result, we gained lively stories on people’s rection for video production. We discussed
vise the designs. lives which can be hardly understood by with the photographer from preparing a sto-
tourists. To inform the stories to visitors at-  ryboard to shooting, in order to offer beau-
Weaving Experiences tractively, we established an information en-  tiful images to feel the profound nature.
—Building the Information Environment vironment by mixing signs and digital media We carefully expressed the worldview of
for Signage to allow them to get access to tourism con-  Kerama people.
Tourism in the area aims to offer high quali-  tents at any time. Precisely, three layers of The information environment was con-
ty tours to enhance the level of satisfaction information are accessible. The first one is a ceived as a mechanism to convey the stories
of every visitor leisurely enjoying the en-  guidebook as a web application to help visi-  on experiences and thoughts obtained from
chantment of Kerama. When we began tors know touristic spots and their explana-  local residents, and, at the same time, to
working for the project, tourism informa-  tions and ways of transportation on the support visitors themselves to expand their
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top: Information and Guide Signs installed at various places on the island. Warm ivory-colored Ryukyu limestone is used for the structure. In order not to disturb the
landscape, the forms look like ashlar blocks from a quarry. Grey with different tones is chosen for the background of display boards.

bottom: Guide signs are finished with colored mortar on the concrete body. Tones are adjusted at a factory on the island, and a color is determined to fit the scene of

the place where it is installed.
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QR codes are attached to literature and tourist spots around the island. Explana-
tions of tourist sites can be read by accessing designated sites. Video contents
originally prepared offer dynamic landscapes, and rare insects and animals.



interest in Kerama, and weave their own

experiences.

Weaving Scenery

—Design of Signs and Tourist Spots
Developed through centuries, the scenery of
Kerama is beautiful and powerful, filled
with vitality. Against such scenery, we
thought that signs should not stand out,
rather, they should be part of the back-
ground. Also, we should envisage the situa-
tion in 20 to 30 years from now and consid-
er designs along a long timeline being unaf-
fected by fashion. In the process of design-
ing, color choice and sample collection were
considered important. By using colors and
materials in the nature there, the signs
would harmonize with the landscape of
Kerama and in the long run they would
become parts of its scenery. In considering
the forms, we prepared mockup models in
actual sizes. We placed them in villages,
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beaches, panoramic view points, and moun-
tain roads to check if the size and propor-
tion of signs were appropriate, and if they
were visible from vehicles and pedestrians.
In this way, we attempted to satisfy the func-
tionality of signs and to keep them in harmo-
ny with the landscape of Kerama.

Beaches and fine view terraces on the
hills where the strong sunlight of Okinawa
is cut, are tourist spots where visitors can
spend their time leisurely while listening to
the sound of waves and feeling the breeze.
The role of design was to show appealing
points that can be felt only at that spot, and
to enhance the quality of the visitors’ experi-
ence. Signs to enter visitors’ signatures to
act as points to take commemorative photos,
and signs to explain various sites that can be
enjoyed on the web have been installed. To-
gether with the beautiful scenery spreading
out in front, visitors can enjoy the many-sid-
ed enchantment of nature.

The sign system for the visitor center
“Ao-no-Yukurukan” was produced in cooper-
ation with architects and exhibition design-
ers. Inside the tile roofed building in the
Okinawa style, signs expressed the friendli-
ness and big-hearted atmosphere of Kerama
people in graphics, and materials were
chosen accordingly.

In working with the landscape office, the
relation between surrounding scenes and visi-
tors’ viewpoints was carefully studied, and
we were particular about our design to draw
out a latent scene. For one of the observa-
tion platforms, we wanted to heighten the
viewpoint by several-dozen centimeters, and
changed the form and layout of the rock as
the foothold. As a result, the view from
there was dramatically changed. It was just
a little change, but it was a design to draw a
new charming point to Kerama.

In working together with designers of dif-
ferent specialties, we tried to weave scenery



JRs Z 8 <

— YA VEWRDT YA —
RWEAZPT TR E NI T~ DA
TN B JEEE, ELL Y, TDXS
REREE RDEFICHL, o T ER
B, EsoM &R LB 2T,
T, BROFBITVEY IELASNT,
20~ 30FEBHOLEH NI E, RV RERHE

TFPA LR BBERD B, TORD,

FHEL LT 5Tt ATIE. AEMESY
YINPEEEERL 2, Bllho B oA
REMERMTEL T Fo~oRBlL
FAL. ROKEZ 2 T o—ik & 72
5 Z e xEIRL. BIROMERIE.
Ty Ty TEAEKL. £ E—F. B
Yih, 1HE7e & OBFTT, YA vhNEY)
REESRTuR—Y 3 0h, HLHTER
ERRIBIAFETORAPEASLT VIR
& Wit E#AERZ, FI~0ERED
TR L YA v OB ETR L STV,

E—FRmEORET 5 Ak, oM

WHAELZEY . EOESCEZEURRS,

otz & LR Z BT 2B ARY
FTHD, T TR FOLHTLIEDbX
Wk oFkeE, KBROBEEZEDHDZ &

WBR SR &2 # <7 A v /TR A

BFEF AL ORETH o T, TR
Ry MZRZAY AR, webTRLD
DR A v EHE L, HOWNITIER S %
LWES & QTR T, BROSLITNA
MOEEBRT D ZLBTE D,

ro=ofBiiNTthIEYE -k
Z—THODL DI 0Y A v EIEIE, &
ERBROHHTF— 2 LOWMAITH B,
DEL LKL b 2 EROFEEERM I
BT, A4V TIHEROBL ARLT X,
TSR OBRBOPREREER LD TS
74 v I RESRHEMEE T T,

Fle. Z¥ RART—THEH L OWAIT
Z. A0 R LR ORLSS L oBIfR
BRI A . RN R & <
FHAL T o, HDBERTIE. B
BomseEter FEx5 20, BET
HEADIREBEZRE L, ZZ 258
BERE LS, DT RERIERE R,
IO BREN R E LTI OT Y
A THD,

HEFEFE L oAV TS, BT L
WWEERS AN =Y —%2fi&, 7F~0Hk
BN ERRTESIHI W EHELE,

Eva—tr 2 —THOP B (20214981, BOLERAZT TR, il BRERESOLENZES LOARK, ESWE LV HEELON S &5 72,
WA O BoRi L 7 7 = SEE SN TWD, GKIEMioed<— s R 2HE4 LTk,

“Ao no Yukuru kan” Keramashoto National Park Visitor Center (completed in 2021). In addition to a tourist guide, it has an experiential exhibition space show-

ing traditional life, nature and living things on Kerama islands and a café. GK developed the logo mark for the center.
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and people’s stories at every point, so that and conveying the beauty of scenery and the
new charms of Kerama could be found. importance of nature in a relaxed manner

would help develop affection and pride
Weaving Kerama People’s Sentiment toward the islands and pass over the Kerama
The important elements to support the Blue world to coming generations.

design in this project were the ability to sys-

temize stories from dialogues with local resi-  Sumito Kohno, Senior Director, GK Sekkei
dents and interaction with scenery, an over-  —

looking perspective to organize mechanisms Collaborators:

and thoughts, and capability to materialize =~ WAKUWAKU Design LLC,
KEITKI CORPORATION,

DENBAK-FANO DESIGN CO., Ltd.
FULL SCORE CO.,LTD.,ABOC CO., Ltd.
Photos:

graphic and other ranges of design con-

trolling the details. Combining these capa-

bilities, we were able to offer versatile

charms of Kerama as a consistent experien- g0 qoo Inc.,

tial value to visitors. JINGU Ooki
Local people talked to us and told us that

they wanted visitors to know their sentiment

toward Kerama, and that they would like to

record our efforts in the form of signs. Signs

are important communication tools to con-

nect visitors and local residents. We hope

our designs, weaving people’s sentiments,

12 GKReport No.43
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Feature: Tourism and Design

Vehicle Design Symbolizing

the Local Scenery

Unified Vehicle Design for HIEI,

Eizan Electric Railway Co., Ltd.,

and Mt. Hiei + Lake Biwa Tourist Route

Subaru Suzuki

The server of Eizan Electric Railway Co.,
Ltd. (Eiden) internet site went out of order on
March 20,2017, due to access concentration.

On this day, Eiden gave a press release of
the design sketch of its sightseeing train it in-
tended to introduce soon.

The vehicle was illustrated with a mysteri-
ous atmosphere without detailed informa-
tion. Only the front face looked floating as
other parts were blurred in backlight against
the background of Mt. Hiei and Mt. Kurama.
The large elliptical ring on the front was so
new and unique that it drew many accesses
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on the server. It was likened to the character
in a short movie to warn against recording
movies in a theater, monsters in animation
movies, and an eyeball monster and so on.
SNSs were flooded with many comments
and accesses to the new press release page
which continued to increase, hence, the
server went down.

By comparison, negative comments over-
whelmed positive comments, and with addi-
tional server trouble, people involved in the
new vehicle in Eiden were excited with more
than expected attention from the public.

Rakuhoku (north of Kyoto) and Eiden
Eiden has two lines. One is the Eizan Line
connecting Demachiyanagi, on the east side
of the Kyoto Imperial Palace and Yase-Hiei-
zanguchi, the entrance to Mt. Hiei, and the
other one being the Kurama Line connect-
ing Takaragaike in the middle of the Eizan
line with Kurama.
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Logo of the Hieizan & Biwako — A Corridor of Mountain, Water and Shine Panoramic Route. The route
from Kyoto to Lake Biwa via Mt. Hiei is presented with an arch-shaped light. Lake Biwa, canals and the

image of water surface expressing the sea of clouds are all combined to illustrate the natural features,

mountain worship and history of this area.

Alongside the Kurama Line, there are
shrines and temples with a long history such
as Kurama and Kifune and well-known tour-
ist sites rich in nature, which are likely chosen
as tourist courses. On the other hand, the
main Eizan Line had a problem that the
number of tourists using the line had not in-
creased. The area is called Rakuhoku, north
of Kyoto, and favored by experienced tour-
ists but new visitors to Kyoto prefer Raku-
chu, or the central part of the city and have
little interest in the northern part of Kyoto.
As the natural setting is the main attraction of
the area, it has suffered a gap in the number
of passengers in different seasons.

In an effort to address the two long lin-
gering problems, Eiden planned to build
new trains to develop tourism in northern
Kyoto and to attract more tourists in low
seasons. It assigned GK Design Soken Hiro-
shima to develop a vehicle concept, and in-
terior and exterior designs.

Railways and Traveling Emotions

For local people, railways are a means of
living, but tourists expect emotional feelings
of traveling from railways that are different
from other public means of transportation.
Railways are not simply a means of mobility
to a destination, but they are a part of their
destinations.

As a matter of course, railway vehicles
move. Insome places, railways impress dy-
namically the whole region rather than indi-
vidual famous tourist sites. Therefore, a ve-
hicle design simply visualizes the image of a
wide area along a railway.

Two Sacred Mountains and

Elliptical Motifs

The ideal design we consider is to create a

form in which meaning (message, sentiment)

and function (usability, logic) are integrated.
The attractive points of the area alongside

Eiden were visualized in the elliptical form as
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Color design using common elements to mountain and water in the Hieizan & Biwako — A Corridor of Mountain, Water and Shine Panoramic Route

the symbol of a new train. In concrete terms,
Mt. Hiei and Mt. Kurama rising at the termi-
nal points with attractive presence were ex-
pressed with an ellipse with two focal points.
The elliptical shape emits a mystic and cos-
metic air somehow linked with the two
sacred mountains.

The gold elliptical ring on the front surface
is extended from the roof to the bottom struc-
ture called the skirt to protect machines and
other devices under the floor. The ellipses are
placed consecutively inside the vehicle as
handrails and partitions up to the ring on the
back surface. We imaged the railway to con-
nect the route from the city center to historic
Mt. Hiei as if going through a time tunnel.

Other items in the vehicle are unified as el-
liptical designs with an intention to give pas-
sengers a long-lasting impression. All the
windows on the sides are elliptical. The large
elliptical windows placed on the doors and
central standing spaces are special places for
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all passengers from children to elderly people
to enjoy the view alongside the line. The
slightly smaller elliptical windows by the
lengthwise bench seats are installed cutting
the corner of the backrest of each seat to give
a longer outside view than ordinary train
windows. The backrest of the seat around
the center of the passenger’s body is higher to
secure greater comfort and safety than other
existing trains.

The reverse-curved handrail draws an arc
with the shoulder of a holder in the center. It
is designed with ergonomic consideration
that passengers can easily hold it when they
extend their hand. Asthey curve outwardly,
they do not stand in the way of passengers
walking in the vehicle.

In this unique form, meaning and function
are in coexistence.

Symbolism and Harmony
Upon consultation with people concerned,

the new vehicle was named “Hiei,” and the
symbol mark was given in the image of a
treasure lamp in which fire is said to have
continued to light at Hieizan Enryakuji
temple since its inception. The body was
painted in dark green reflecting the forest of
the mountain to which gold expressing mys-
terious light was applied as an accent.

At the time of launching its service, the pil-
lars on the platform of the starting station
were repainted with the same color as the ve-
hicle body and the timetable of Hiei was
posted for tourists who came from far away
to take the train.

The design was thus created containing
meaning and function upon grasping the
story of the local area, harmonized with the
scenery along the lines covering housing dis-
tricts and rich-in-nature areas. As the train
started its service, contrary to the public reac-
tion to the advanced publicity, the vehicle
design drew public attention. Local kinder-



garten children were waving their hands at a
railway crossing, local residents were shoot-
ing photos, and tourists were taking memori-
al photos on the platform. Hiei was accepted
in favor in the northern region of Kyoto.

Unified Vehicle Design and Creating

New Attractiveness to Tourist Sites

Hiei gained high reputation by visualizing the
story of the Rakuhoku region. Later, the de-
velopment of the tourist route named “Hiei-
zan & Biwako — A Corridor of Mountain,
Water and Shine” began.

This route was a tourist policy of the local
government covering Yase, Mt. Hiei summit,
Hieizan Enryakuji Temple, Sakamoto-Ogoto
Hot Spa, and Lake Biwa as a program with a
unified worldview. As the key element for
this policy, the designs of transportation sys-
tems along the route were unified.

The feature of the unified design is to apply
two colors for vehicle bodies to help visitors
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feel dynamic changes in nature from Mt. Hiei
down to Lake Biwa.

Deep green was applied in the image of Mt.
Hiei to the cable car and rope way running to
and from Hiei Station to the top of the moun-
tain, and the shuttle bus running at the
summit area. Deep blue was painted on the
systems in the east side of the mountain in the
image of Lake Biwa such as Sakamoto Cable
(still under consideration as of April 2023),
the bus connecting Cable Sakamoto and Hie-
izan Sakamoto stops, and the railway train of
the Ishiyama Sakamoto line running from
north to south along the lake.

Connecting the two base colors, deep green
and deep blue, was the gold belt applied on
the front surface of each vehicle according to
its shape. It was the “shine” part in the “cor-
ridor of mountain, water and shine” pro-
gram, and was linked with Hiei train design
already in service. The dynamic patterns il-
lustrated on the sides of all the vehicles were

created by breaking down symbol marks of
tourist routes and rearranging them.

The vehicles had different drive systems
and forms, but the colors and graphics were
connecting them together.

Visitors might feel the worldview of the
area from the unified designs, and their tours
would be felt to be more exciting. It is hoped
that visitors can concentrate on their experi-
ence at places they visit and in natural set-
tings without being disturbed by noisy de-
signs. Future visitors might be able to appre-
ciate the area as a whole, instead of as indi-
vidual tourist spots.

Toward the Future

The project to develop the tourist route “Hie-
izan & Biwako — A Corridor of Mountain,
Water and Shine” was incorporated under
the Destination Management/Marketing Or-
ganization (DMO) by the Japan Tourism
Agency in the name of Hieizan+Biwako
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DMO. After this registration, activities were
pushed forward.

The DMO organization (tourist area de-
velopment organization) is supposed to draw
out earning power of a local place, to devise
strategies to develop a tourist area together
with various people concerned based on a
clear concept, and to coordinate activities to
implement the strategies.

The reason for the DMO to be incorporat-
ed is to promote sustainable organized activ-
ities, not just a gathering of volunteers for
community development, to seek higher
profitability.

Through the Hiei Transportation Total
Design we drew out the attractiveness of the
area and visualized the concept.

We consider that design has power to see
things, see through things, and visualize in-
visible things and foresee what will happen.
Working together with DMO, designers are
expected to foresee a sustainable strategy in-
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cluding profitability. Here, we feel like
searching for new designs.

Another important thing in developing
tourist areas includes community develop-
ment to create designs considering local
people who have taken roots by living there.

Tourist area development designs in which
we are involved do not mean to gain tempo-
rary profitability and to satisfy people’s curi-
osity. We hope that our designs will become
the source of pride for the children who
waved their hands at the Hiei vehicle and will
grow to adults and boast it is their hometown
train to visitors from other prefectures.

Subaru Suzuki, Senior Director,
GK Design Soken Hiroshima
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Feature: Tourism and Design

Creating New Values to Traditional
Crafts and Developing Attractiveness
in a Locality

Dogo Onsen Annex Asuka-no-Yu

Kyo Shimizu

Dogo Onsen hot spa in Matsuyama city,
Ehime prefecture is said to be the oldest hot
spa in Japan with an about 3,000-year histo-
ry. It is referred to in Kojiki, an early chron-
icle of myths, legends, etc. and semi-histori-
cal accounts completed in 710, and Man-
yoshu, the oldest collection of Japanese
poetry compiled during the Nara period
(710—794). The symbolic Dogo Onsen
Honkan, main building, was reconstructed
in the Meiji period (1868—1912). Drawing
over a million visitors a year, it is designated
as a national important cultural asset being
a public bathhouse.
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The development of Dogo is attributed to
Isaniwa Yukiya, the first town mayor of
Dogo Yunomachi in the late 19th century.
Isaniwa advocated “We should build a
house which can be imitated by others even
in 100 years. That will be a powerful entity
to attract people. When people visit here,
the town will prosper and give benefits to
our coming generations.” He conducted pi-
oneering programs besides rebuilding the
house, such as laying a railroad, and devel-
oping parks to make the Dogo Onsen a pop-
ular tourist site.

The Dogo Onsen Annex Asuka-no-Yu
was opened in 2017 when the Honkan main
building was repaired for preservation as a
base for propagating new hot spa culture
succeeding Isaniwa’s concept. GK Kyoto
collaborated with Mitsubishi UF] Research
and Consulting Co., Ltd. to provide design
direction on interior furniture.
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Challenges in Tourismin Matsuyama City
and Local Traditional Craft

Tourism in Matsuyama had been focused on
the Onsen Honkan, therefore, it was con-
cerned that the refurbishment project might
greatly affect the number of tourists during
the construction period.

Enjoying traditional crafts is an important
pleasure in tourism. Various traditional
craftworks were found in the city, but there
were some problems. The market values of
some crafts could not be differentiated from
similar products from other places. Some
were outmoded for contemporary visitors.
And some craftworks were at the risk of sur-
vival due to the problem of technical succes-
sion caused by the lack of human resources.

Attractive traditional crafts not imitated
by others should be succeeded by future gen-
erations. With a design management per-
spective, we proposed a plan to reactivate
the charm of the city linking the city author-
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top: Dogo Onsen Annex Asuka-no-Yu
bottom: Dogo Onsen Honkan

(before preservation and repair work)

ity with tourism problems and traditional
craft workers with social problems.

The Story of a Locality is

the Real Essence of the Enchantment

The characteristics of a locality can be joy-
fully understood by reading the roots of tra-
ditional crafts. In Ehime prefecture, the
production of Washi, hand processed paper,
was gifted by rich forests and clear water,
and ceramic industry was developed while
processing stone dust after cutting out whet-
stones. Traditional crafts tell stories of the
natural features and culture inherited in the
locality. They represent the enchantment of
the locality.

Many visitors may have become fans of a
local place after touching upon such en-
chantment in a tourist site. In addition to
information provided by signs in the city or
magazine articles, a piece of oral informa-
tion on the history of Dogo accidentally
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given by a local person often gives a strong
impression. Such an encounter may take
root deeply in one’s mind as a special expe-
rience. With this view in mind, programs to
educate persons to communicate the charm
of traditional crafts, encourage tourists to
become loyal customers, and enhance local
people’s engagement in the exhibit program
were incorporated in the project.

Purposes of Design Assistance

In order to help the Asuka-no-Yu Annex
prosper even after a century, the architectural
style of the Asuka period (592—710) was
adopted to express the oldest hot spa house
and to compare with the Meiji-era style of
Honkan. Another concept was to give interi-
or designs as a museum to help visitors enjoy
the history of traditional crafts and succeed
hot spa culture as a unique bathhouse.
People gathered in a public bath since olden
times. We aimed to reactivate and preserve
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the characteristics of the local place for a
century using the Annex as a catalyst.

Instead of just modernizing craftworks,
we supported artisans to create new values
with the power of design by adding new ex-
pressions and technologies. Works based on
stories relating to the history were produced
while suggesting solutions to problems of
each craft industry.

Spatial Creation Reproducing

the Oldest Hot Spa in Japan

An elegant atmosphere was created for the
resting room in the grand hall in the image
of a Buddhist paradise as envisaged by
Prince Shotoku in the Asuka period. For
this, Ozu Washi used for calligraphic works
and sliding doors which is nationally desig-
nated as a traditional craft was used. A foil
stamping technique was applied on the
paper to produce a unique sense of presence.
We placed the camellia flower in the center
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Mural art in the bathroom using Tobe earthenware pieces. An innovative method to produce complicated
colors by laying various colors and a traditional method are fused to express the world of Dogo as
described in the Manyoshu poetry collection (8th ¢). Furthermore, boats coming and going, and changes
of the seasons and weather are produced by projection mapping.
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The walls of private resting rooms are decorated with works using traditional craft techniques. The conventional techniques are studied a new to show new values and
attractiveness. left: Imabari Towel center: Iyo Mizuhiki (decorative cord made from twisted paper strings) right: Tsutsugaki-dyeing work
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Gilded Washi (hand processed paper) used for lighting and shades in the lounge of the grand hall. A fabric piece treasured in the Shosoin Storehouse at Todaiji
Temple is applied as its motif. The lantern placed on the floor is by Iyo bamboo crafts. It is made of Yachara-weaving instructed by Prince Shotoku with a motif
of bubbles in hot spa water which is the symbol of Dogo Onsen.
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which was admired by the prince, and de-
signed a pattern with Hosoge (arabesque
flower pattern) as an auspicious omen
motif. Washi that allows light to softly pass
through and powerfully glittering silver
oxide gilding foils were beautifully com-
bined. Regularly laid out round patterns ex-
press a historic flavor in reference to a fabric
piece treasured in the Shosoin storehouse at
Todaiji Temple in Nara. For the shade, cy-
press wood grown in Ehime prefecture was
used. Together with the characteristic
plumy features of the Asuka-period design,
refracting light from the gilding foil pro-
duced a graceful space.

Developing a New Market

For the porcelain panel painting for the wall
in the bathroom made of Tobe Ware, the
muffle painting technique was presented
onto which the world of Manyo was shown
by project mapping. By maximizing the
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top left: Lampstand for an open-air hot-spring bath using Kikuma roof tiles.
Kikuma roof tiles were originally used for ridge-end files.

top right: Saijo Danjiri sculpture originally used for festival floats.

bottom left: Tea sets developed by Tobe pottery and Sakurai Lacquerware artists
and teacake developed together with a local confectionery.
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left: Based on its various experiences in design development and achievements, GK Kyoto develops

networks needed for creating things and organizing projects, manufacturing and facilitates strategic

planning of projects and programs.

right: Working with the local government and people, new attractiveness of the Matsuyama region was

discovered, which led to advocacy of new values.
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charm of Tobe Ware, the wall helped to
give a chance to explore the market, and en-
hance the industrial value of Tobe Ware.
For the lamp made with the roof tile from
the Kikuma district, young promising
craftsmen were employed to show a role
model to encourage young people to be in-
terested in inheriting traditional crafts. The
carvings of decorative festival floats in Saijo
city which can be only observed at the time
of a festival have come to attract more tour-
ists than Dogo.

Furthermore, a local corporation launched
a tea cake under a concept to activate local
commerce. Collaborative activities among
craftsmen across the border of industries
are also taking place.

New Tourism Design

The scale of the project was far beyond the
framework of display design. Local govern-
ment officials and local people came to-
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gether, sometimes clashing with each other,
to draw the future Dogo brand by putting
together skills and techniques. In the pro-
ject, GK sorted tasks, facilitated, visualized
and offered design proposals including up-
dated expression using design management
methodology to coordinate all of these, in
order to coordinate collaboration with
people in different industries in total.
These activities can be said to be a project
that GK Kyoto is promoting from the per-
spective of a creative hub.

Tourism activities in the future will not be
limited to a simple public project. A space
designed together with local people will
create new values for a new age. It will con-
tinue to shine as a treasure 100 years from
now. Design can coordinate the efforts for
the better.

Kyo Shimizu,
Design Director, GK Kyoto
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World Design Assembly Tokyo 2023 Presented
byWDO

World Design Assembly Tokyo 2023 will be hosted at
the end of October 2023. This event is one of the most
important international design conferences and is held
by World Design Organization (WD O), which has special
consultative status with the United Nations, once in two
years. This will be the third Assembly hosted in Japan
after those held in Kyoto in 1973 and Nagoya in 1989. It
has been 34 years since the last one in Japan. During
the conference weekend, worldwide members and
stakeholders of WDO will visit Japan and discuss topics
such as design education, the role design has to play in
social themes and challenges, and the outlook.

WDO was established as an International Council of
Societies of Industrial Design (ICSID), with industrial
design at its core, and has constantly been evolving for
over 60 years. It has been functioning as a platform con-
necting global design communities and designers, includ-
ing some 180 organizations from more than forty coun-
tries. Japanese members are the Japan Institute of
Design Promotion, Japan Industrial Design Association,
Chiba University, Musashino Art University, and Tama
Art University.

The conference is themed “Design Beyond.” Design
has evolved together with economic and industrial devel-
opment; however, humanity faces immense challenges
as they develop. Climate change is one of them, and our
endless desires are causing harm to our precious mother
planet. In addition, there was a drastic change in com-
munication methods brought forward by the rapid evolu-
tion of digital technologies during the global pandemic.
These social changes call for a revolution in design.
Design is now required to become a philosophy to open
up a new world by breaking and overcoming common
sense and the conventional values about everything that
forms our world. At the conference, the world’s best
brains will get together and discuss under the theme of

“Design Beyond” from four aspects: Humanity, the Earth,

Technology, and Policy.
(Author: Kazuo Tanaka, Chairperson of Executive Com-
mittee for World Design Assembly Tokyo 2023)

<General Admission Programs>

Design Education Forum on Friday, October 27
(Venue: Chiba University Design Research Institute)
International Conference on Saturday,

October 28 (Venue: Roppongi Academyhills)
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<HARMO> Ranked in Good Design Best 100

HARMO, an innovative electric boat propulsion system
of Yamaha Motor Co., Ltd., for which GK Kyoto partici-

pated in the design process, was ranked in the 2022
Good Design Best 100.

The system was developed to decrease environmen-
tal load and started a sea trial by Otaru Canal Cruise in
Hokkaido and sales in the European marketin 2022.
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56 th Japan Sign Design Association Awards
The projects GK Graphics participated in, namely “Con-

necting People and the Forest: Signage Design Project
for the Amou Prefectural Natural Park” and “Mori Art




Museum's Content Guidance Signage Project,” won
Silver and Bronze Prizes, respectively, at the 56th Japan
Sign Design Association Awards (SDA Awards).

The Silver Prize winner project in Hida City in Gifu Pre-
fecture was well appreciated for the effort to utilize the
traditional Kumikitechnigue in the region and hand down
the local culture and techniques to the next generation
while reducing environmental load.

As for the Bronze winner, the instinctive system,
which adds the elements of the main contents to the
text-based signature, was highly evaluated.
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JIDA Design Museum Selection Vol.24
Announced

JIDA Design Museum Selection Vol.24 was announced,
and Haga Utsunomiya LRT Type HU300 <LIGHTLINE>
was selected. Three of our group companies, namely
GK Sekkei, GK Industrial Design, and GK Graphics, were
included in the comprehensive design process.
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Participation in Charity Event
“LONG LEGS RYDERS RUN 2022"

GK Dynamics participated in LONG LEGS RYDERS RUN
2022, a charity event that strives to solve poverty prob-
lems among children. The motorcycle event tries to raise
funds and appeal about Japan's current status, the worst
relative poverty rate among children in OECD member
countries, and the need to eliminate poverty, especially
among those orphaned by traffic accidents. As a company
that works in mobility design, GK Dynamics resonated
with the event's purpose.

GK Dynamics exhibited illustrations and motorcycles
and sold postcards and posters to contribute to the charity.
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Deburring Tool Holder BARRIQUAN BRQ-TX01
Sugino Machine Limited
GK Industrial Design

The BARRIQUAN is a series of tools that automate the
deburring process, which conventionally requires
human intervention. As we designed the tools, we de-
vised controllability without machine interference with
the well-considered shape of triggers, highlighted the
places to be worked on using the visually distinctive
yellow color, and succeeded in the effective use of
graphics in clear indications for the inserting position of
tip tools and the direction of operation. As a result, we
achieved high-quality products that are easy to use for
both machines and humans.
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JR West New Train Can 227 Series <Urara>
West Japan Railway Company
GK Design Soken Hiroshima

GK Design Soken Hiroshima worked on the branding

of Urara, the 227 series urban DC electric railcar

newly introduced in the Okayama/Bingo area by West
Japan Railway Company. We also designed the color-
ing and the train logo for <Red Wing>, another 227

series train that has been serving in the Hiroshima

area. This time, we collaborated with the local employ-
ees of JR to pursue a design that represents the

region while considering the connection between <Ur-
ara> and <Red Wing>.

28 GKReport No.43

—
——

Urara

OKAYAMA Model 227 series
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top: With a design concept of “The Colors of Good Harvest and
Gentleness,” we suggested the regional feature of the Okaya-
ma/Bingo area by using pink as the base color.

bottom: The nickname <Urara> was selected from the public
submissions. We strived to represent the gentle impression and
sound of the word in the logo design.
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Lipton Chilled Drink Package Design
MORINAGA MILK INDUSTRY CO., LTD.
GK Graphics

Since GK Graphics has been involved in the design of
beverage cartons and chilled drink packages since
2010. The core line products were fully renewed in the
spring of 2022. Through the paper packages and the
DC and AC series, our design highlights the appeal of
the new products and produces special moments
when the products are consumed.
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UMI no Kyoto Train
Kyoto Prefecture
GK Kyoto

We designed the interior and exterior of the two trains
coproduced by Kyoto Prefecture and WILLER TRAINS
Inc. (Kyoto Tango Railway) and their PR tools. As a
part of the effort for “Another Kyoto,” a project to at-
tract tourists and develop the area promoted by Kyoto
Prefecture, we highlighted the attractiveness of “UMI|
no Kyoto (Seaside Kyoto),” the northern region of
Kyoto which faces the Sea of Japan. We incorporated
colors and motifs inspired by nature, lifestyle, food, and
traditional crafts within the region along the railroad for
the design with fine grade and dignity. GK Kyoto has
been working on branding design as a member of this
project since 2013.
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STAR STAMP BOOK
the TENPLA Project
GK Tech

This illustrated astral body reference book allows users

to record the stars and constellations they observed

using stamps. The conventional paper stamp book was

refined as a web application. GK Tech developed the

application and designed Ul/UX. The new UX was de-

signed to make astronomical observation more enjoy-

able. The users in each level can challenge a series of

missions to record what they observed using stamps

and communicate with the educators through the

Starry Sky Report. ZOFEHRIDMNAFEFEGPOESPRTOI I M ZZRIFTITONRTVET,

This activity is an aided project of Children’s Dream Fund 2022.
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Shanghai Suhewan MIXC
CRLand
GK Design Shanghai

We carried out the signature plans and logo designs for
China's primary state-run developer in large-scale area
development. It has a uniquely complex space struc-
ture: urban parks, high-rise office buildings, commercial
facilities, and restored historical architectures coexist-
ing in the area, with most of the newly developed com-
mercial area existing underground. As for the signage
plan, while keeping the visual environmental continuity
within site, we pursued the brand value in the area by
incorporating the features of Shanghai's history and cul-
ture as motifs.
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Dougu-Culture Crossroad
Isao Tezuka, Executive Managing Director / COO

25. Products and Noise

Troubles among neighbors seem to be frequently caused by
noise. In particular, it is a manner living in collective houses
to pay careful attention to noise not to disturb neighbors on
both sides and upper and lower floors. To cope with such a
living environment, many household electric appliances such
as vacuum cleaner, washing machine, refrigerator, and
air-conditioner advertise their quietness. People may have
greater concerns about noise inside their houses as more hours
are spent working from home under the COVID-19 pandemic.

I can recall my childhood, when the vacuum cleaner made a
dynamic noise as if it was showing its powerfulness to suck up
the garbage. Thanks to technological advancement, the noise
has become suppressed. Instead, voice guidance came to be
added to the liquid crystal display for operation instruction on
ever increasing functions. In place of a written message on the
display, a sound is advantageous in drawing the user’s
attention without looking at the display even at a short

distance. As a result, our living spaces have become full of
sounds from chimes, alarms, and voice messages from
household apparatuses.

As the operating noise was reduced, there arose a problem.
Hybrid vehicles and electric vehicles are so quite that
pedestrians may not notice approaching vehicles. For the sake
of safety, these vehicles are equipped with an audio device to
make a man-made sound. Smartphones with a camera emit a
pseudo-sound of a shutter each time from ethical consideration
to avoid sneak photography.

It sounds ironical going against the times to add some
sounds artificially to the latest products, but the necessity and
effectiveness of sound as an attention attracting tool cannot be
ignored. Then, what kind of sound is appropriate? Sound is
considered to affect human psychology. We should consider
this issue of sound, be it operation sounds or interface sounds,
from a broad perspective.
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Post Editorial
The best part of a sightseeing trip is that you can walk out of your
daily life and enjoy the charm of an unusual place with all your
senses. You see, hear, touch, and sometimes taste local delicacies.
Accumulating such random information lets you know the real value
of the place. How you can access the information of interest without
stress is directly related to how enjoyable the spot is for tourists.
Granted, I have enjoyed past trips, but I realized that the powers of
people and design, which uncover and communicate the essence of
the charms and values of the region, were behind the scenes.

Ayako Iwata
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